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Cost of Edinburgh Hogmanay drone video productions.  
 
Your request has been processed and considered under the Freedom of Information (Scotland) 
Act 2002 and it is not possible to provide you with information regarding the costs of the 
Edinburgh Hogmanay drone video productions on this occasion.  
 
Under the terms of the legislation, a request for information can be refused where one or more 
exemptions listed in the legislation apply. In this instance, the Council is applying the following 
exemption to the information that you have requested:  
 
Freedom of Information (Scotland) Act 2002, section 33(1)(b). As disclosure would (or would be 
likely to) prejudice substantially the commercial interests of the Council and the party that won 
the contract. 
 
The Council is unable to release the cost of the ‘Hogmanay drone video productions’ as it is 
commercially sensitive and relates to a live contract. As part of the procurement process for 
Edinburgh’s Hogmanay, the Council published the maximum sum that was available 
(£813,456); part of the competitive element of the tender related to how much of that maximum 
amount would be required by the successful bidder. To release the amount would put both 
parties at a competitive disadvantage for future contracts. 
 
I have applied the public interest test to your request and although there is a clear public 
interest in the Council promoting transparency and accountability through the disclosure of 
information relating to our commercial contracts, in this instance I consider the public interest is 
best served by withholding the information. Disclosure of commercially sensitive information 
would cause substantial harm to both the Council seeking to obtain the best value for the 
citizens of Edinburgh and the supplier. 
 
 
What would success look like and was it achieved? 
 
At a meeting of the Policy and Sustainability Committee on 20th August 2020 the following 
overall approach was approved for Hogmanay 2020: 
 
• For Edinburgh to enhance and retain Scotland’s global reputation as the home of Hogmanay;  
• To create events that give Edinburgh and Scotland positive and impactful media moment;  
• To create a series of events that allow people in Edinburgh to reflect on 2020 and to look 
forward positively to 2021;  
• To create events that thank those who have contributed during the response to the pandemic; 
and  
• To prioritise public health. 
 
To date, the films have had over 6 million direct views, generating 626 total pieces of media 
coverage, including 126 international broadcast hits and featuring in 129 national titles. On 
these measures, the project can be judged as having successfully met its objectives. 


